IS ESHAKTI STILL IN BUSINESS

IS ESHAKTI STILL IN BUSINESS IS A QUESTION THAT MANY FASHION ENTHUSIASTS AND LOYAL CUSTOMERS HAVE BEEN ASKING AS
THEY SEEK CLARITY ON THE STATUS OF THIS UNIQUE ONLINE APPAREL BRAND. ESHAKTI HAS CARVED A NICHE IN THE MARKET BY
OFFERING CUSTOMIZABLE CLOTHING THAT CATERS TO A DIVERSE AUDIENCE, PARTICULARLY WOMEN LOOKING FOR STYLISH YET
PERSONALIZED OPTIONS. THIS ARTICLE DELVES INTO THE CURRENT STATUS OF ESHAKTI, EXPLORING ITS BUSINESS MODEL,
CUSTOMER SERVICE, PRODUCT OFFERINGS, AND RECENT DEVELOPMENTS. WE WILL ALSO ADDRESS COMMON QUERIES REGARDING
ITS OPERATIONS AND SUSTAINABILITY IN THE COMPETITIVE FASHION LANDSCAPE.
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OVERVIEW OF ESHAKTI

ESHAKTI WAS FOUNDED IN 2002, WITH THE VISION OF REVOLUTIONIZING WOMEN'S FASHION BY PROVIDING CUSTOMIZABLE
CLOTHING OPTIONS. THE BRAND QUICKLY GAINED POPULARITY FOR ITS UNIQUE APPROACH TO ONLINE SHOPPING, ALLOWING
CUSTOMERS TO TAILOR THEIR OUTFITS TO FIT THEIR INDIVIDUAL MEASUREMENTS AND STYLE PREFERENCES. THIS CUSTOMIZATION
CAPABILITY IS A DEFINING FEATURE OF ESHAKTI/ DISTINGUISHING IT FROM TRADITIONAL RETAILERS. THE BRAND CATERS
PRIMARILY TO WOMEN OF ALL SIZES, PROMOTING BODY POSITIVITY AND SELF-EXPRESSION THROUGH FASHION.

OVER THE YEARS, ESHAKTI HAS EXPANDED ITS PRODUCT RANGE TO INCLUDE A VARIETY OF STYLES, FROM CASUAL WEAR TO
FORMAL DRESSES. THE COMPANY EMPHASIZES QUALITY, AFFORDABILITY, AND CUSTOMER SATISFACTION, AIMING TO CREATE A
SEAMLESS SHOPPING EXPERIENCE THAT EMPOWERS WOMEN TO EXPRESS THEIR PERSONAL STYLE. ESHAKTI'S COMMITMENT TO
INCLUSIVITY AND CUSTOMIZATION HAS MADE IT A GO-TO DESTINATION FOR MANY W OMEN LOOKING FOR FASHIONABLE YET
FITTING CLOTHING.

BusiNess MobDeL AND OFFERINGS

ESHAKTI OPERATES ON A DIRECT-TO-CONSUMER MODEL, WHICH ALLOWS IT TO MINIMIZE COSTS AND OFFER COMPETITIVE PRICES.
BY SELLING EXCLUSIVELY ONLINE, THE BRAND REDUCES OVERHEAD EXPENSES ASSOCIATED WITH PHYSICAL RETAIL STORES. THis
BUSINESS MODEL SUPPORTS ESHAKTI'S MISSION OF PROVIDING HIGH-QUALITY, CUSTOMIZABLE CLOTHING AT ACCESSIBLE PRICE
POINTS.

CustomizaTioN OPTIONS

THE CORNERSTONE OF ESHAKTI'S OFFERINGS IS THE EXTENSIVE CUSTOMIZATION OPTIONS AVAILABLE TO CUSTOMERS. SHOPPERS
CAN ALTER VARIOUS ASPECTS OF THEIR GARMENTS, INCLUDING!:



o Size: CUSTOMERS CAN INPUT THEIR SPECIFIC MEASUREMENTS, ENSURING A PERFECT FIT.
e STYLE: OPTIONS FOR SLEEVE LENGTH, NECKLINE, AND DRESS LENGTH CAN BE TAILORED.

e DESIGN: FABRICS/ COLORS, AND PATTERNS CAN BE SELECTED BASED ON PERSONAL PREFERENCE.

THIS LEVEL OF CUSTOMIZATION NOT ONLY ENHANCES CUSTOMER SATISFACTION BUT ALSO PROMOTES A SENSE OF OWNERSHIP
OVER THE CLOTHING PURCHASED. ESHAKTI’S UNIQUE SELLING PROPOSITION LIES IN ITS ABILITY TO CATER TO A BROAD
DEMOGRAPHIC, ADDRESSING THE NEEDS OF WOMEN WHO OFTEN STRUGGLE TO FIND WELL-FITTING, STYLISH CLOTHING IN
TRADITIONAL RETAIL ENVIRONMENTS.

ProbucCT RANGE

ESHAKTI BOASTS A DIVERSE PRODUCT RANGE THAT INCLUDES DRESSES, TOPS, SKIRTS, AND OUTERWEAR. THE BRAND
FREQUENTLY UPDATES ITS COLLECTIONS TO REFLECT CURRENT FASHION TRENDS WHILE MAINTAINING CLASSIC STYLES THAT
APPEAL TO A WIDE AUDIENCE. SEASONAL COLLECTIONS AND SPECIAL COLLABORATIONS FURTHER ENHANCE THE VARIETY OF
OPTIONS AVAILABLE TO CONSUMERS.

CURRENT STATUS OF ESHAKTI

THE QUESTION OF WHETHER ESHAKTI IS STILL IN BUSINESS HAS GAINED TRACTION DUE TO VARIOUS FACTORS AFFECTING THE
RETAIL INDUSTRY, PARTICULARLY THE CHALLENGES POSED BY THE PANDEMIC AND THE SHIFTING LANDSCAPE OF ONLINE SHOPPING.
As oF NOW/, EsHAKTI IS OPERATIONAL, CONTINUING TO OFFER ITS UNIQUE RANGE OF CUSTOMIZABLE CLOTHING TO CUSTOMERS
W ORLDW!DE.

RECENT REPORTS INDICATE THAT ESHAKTI HAS BEEN FOCUSING ON ENHANCING ITS ONLINE PRESENCE AND IMPROVING ITS WEBSITE
FUNCTIONALITY TO PROVIDE A BETTER SHOPPING EXPERIENCE. | HE BRAND HAS ALSO BEEN ACTIVE ON SOCIAL MEDIA PLATFORMS,
ENGAGING WITH CUSTOMERS AND SHOWCASING NEW STYLES, WHICH IS CRUCIAL FOR MAINTAINING VISIBILITY IN A COMPETITIVE
MARKET.

CHALLENGES FACED

DESPITE ITS OPERATIONAL STATUS, ESHAKTI/ LIKE MANY OTHER BRANDS, FACES CHALLENGES SUCH AS:

® SUPPLY CHAIN DISRUPTIONS: THE PANDEMIC HAS IMPACTED MANUFACTURING AND SHIPPING PROCESSES.

® |NCREASED COMPETITION: THE RISE OF FAST FASHION AND OTHER CUSTOMIZABLE CLOTHING BRANDS INTENSIFIES MARKET
COMPETITION.

o CHANGING CONSUMER PREFERENCES: ADAPTING TO EVOLVING FASHION TRENDS AND CUSTOMER DEMANDS IS ESSENTIAL
FOR SUSTAINED SUCCESS.

HO\X/EVER/ ESHAKTI'S STRONG BRAND IDENTITY AND CUSTOMER LOYALTY PROVIDE A SOLID FOUNDATION FOR NAVIGATING
THESE CHALLENGES.



CusTOMER EXPERIENCE AND FEEDBACK

CUSTOMER EXPERIENCE IS A PIVOTAL ASPECT OF ESHAKTI'S BUSINESS MODEL. THE BRAND PLACES SIGNIFICANT EMPHASIS ON
CUSTOMER SERVICE, OFFERING VARIOUS CHANNELS FOR SUPPORT, INCLUDING EMAIL, PHONE, AND LIVE CHAT. FEEDBACK FROM
CUSTOMERS OFTEN HIGHLIGHTS THE EASE OF THE CUSTOMIZATION PROCESS AND THE QUALITY OF THE PRODUCTS RECEIVED.

CusTOMER REVIEWS

REVIEWS FROM CUSTOMERS OFFER INSIGHT INTO THE STRENGTHS AND WEAKNESSES OF THE ESHAKTI SHOPPING EXPERIENCE.
COMMON POSITIVE REMARKS INCLUDE:

® HIGH-QUALITY MATERIALS: MANY CUSTOMERS NOTE THE DURABILITY AND FEEL OF THE FABRICS USED IN THEIR GARMENTS.

o PeRFECT FIT: CUSTOM MEASUREMENTS GENERALLY LEAD TO A BETTER-FITTING PRODUCT, WHICH IS A SIGNIFICANT
ADVANTAGE FOR MANY SHOPPERS.

® DIVERSE STYLES: CUSTOMERS APPRECIATE THE VARIETY OF STYLES AVAILABLE, CATERING TO DIFFERENT TASTES AND
OCCASIONS.

ON THE OTHER HAND, SOME FEEDBACK POINTS TO AREAS NEEDING IMPROVEMENT, SUCH AS:

® SHIPPING DELAYS: SOME CUSTOMERS HAVE EXPERIENCED LONGER-THAN-EXPECTED DELIVERY TIMES.

® RETURN PROCESS: A FEW REVIEWS MENTION DIFFICULTIES WITH RETURNS AND EXCHANGES, WHICH CAN BE A CONCERN FOR
ONLINE SHOPPERS.

FUTURE PROSPECTS AND DEVELOPMENTS

L oOKING AHEAD, ESHAKTI IS WELL-POSITIONED TO ADAPT AND THRIVE IN THE EVOLVING FASHION INDUSTRY. THE BRAND'S
FOCUS ON CUSTOMIZATION AND INCLUSIVITY ALIGNS WITH THE GROWING CONSUMER DEMAND FOR PERSONALIZED SHOPPING
EXPERIENCES. ESHAKTI HAS THE POTENTIAL TO EXPAND ITS REACH THROUGH STRATEGIC MARKETING INITIATIVES AND
PARTNERSHIPS.

EMBRACING SUSTAINABILITY

SUSTAINABILITY IS BECOMING INCREASINGLY IMPORTANT IN THE FASHION INDUSTRY, AND ESHAKTI HAS OPPORTUNITIES TO
ENHANCE ITS SUSTAINABILITY PRACTICES. BY FOCUSING ON ECO-FRIENDLY MATERIALS AND ETHICAL PRODUCTION PROCESSES,
THE BRAND CAN ATTRACT ENVIRONMENTALLY CONSCIOUS CONSUMERS. FUTURE DEVELOPMENTS MAY INCLUDE:

® |NVESTING IN SUSTAINABLE FABRICS: EXPLORING OPTIONS FOR RECYCLED OR ORGANIC MATERIALS.

® ENHANCING TRANSPARENCY: PROVIDING CUSTOMERS WITH INFORMATION ABOUT THE SOURCING AND MANUFACTURING
PROCESSES.



® |MPLEMENTING ECO-FRIENDLY PACKAGING: REDUCING WASTE THROUGH SUSTAINABLE PACKAGING SOLUTIONS.

THESE INITIATIVES COULD SIGNIFICANTLY BOLSTER ESHAKTI'S REPUTATION AND APPEAL IN THE COMPETITIVE LANDSCAPE OF
WOMEN'S FASHION.

CoNCLUSION

ESHAKTI REMAINS AN ACTIVE PLAYER IN THE FASHION INDUSTRY, CONTINUALLY ADAPTING TO MEET THE NEEDS OF ITS
CUSTOMERS. WITH A STRONG EMPHASIS ON CUSTOMIZATION, QUALITY, AND CUSTOMER SATISFACTION, THE BRAND IS WELL~
EQUIPPED TO NAVIGATE THE CHALLENGES IT FACES. AS ESHAKTI CONTINUES TO INNOVATE AND POTENTIALLY EMBRACE
SUSTAINABLE PRACTICES, IT IS LIKELY TO MAINTAIN ITS RELEVANCE AND APPEAL IN THE EVER-EVOLVING FASHION MARKET.

Q: |s ESHAKTI STILL IN BUSINESS?

A: YES/ ESHAKTI IS STILL IN BUSINESS AND CONTINUES TO OFFER CUSTOMIZABLE CLOTHING OPTIONS TO CUSTOMERS
¥ ORLDW IDE.

Q: WHAT TYPES OF CLOTHING DOES ESHAKTI OFFER?

A: ESHAKTI OFFERS A WIDE RANGE OF CLOTHING, INCLUDING DRESSES, TOPS, SKIRTS, AND OUTERWEAR, WITH CUSTOMIZATION
OPTIONS AVAILABLE FOR EACH ITEM.

Q: How DoES ESHAKTI'S CUSTOMIZATION PROCESS WORK?

A: CUSTOMERS CAN PROVIDE THEIR SPECIFIC MEASUREMENTS AND SELECT VARIOUS DESIGN ELEMENTS, SUCH AS SLEEVE LENGTH
AND FABRIC CHOICE, TO CREATE PERSONALIZED GARMENTS.

Q: WHAT ARE SOME COMMON CUSTOMER FEEDBACK POINTS ABOUT ESHAKTI?

A: CUSTOMERS OFTEN PRAISE ESHAKTI FOR ITS HIGH-QUALITY MATERIALS AND PERFECT FIT, WHILE SOME NOTE CHALLENGES
WITH SHIPPING TIMES AND THE RETURNS PROCESS.

Q: Is ESHAKTI ADAPTING TO SUSTAINABILITY TRENDS?

A: WHILE SPECIFIC INITIATIVES MAY NOT BE DETAILED, ESHAKTI HAS OPPORTUNITIES TO EMBRACE SUSTAINABILITY THROUGH
ECO-FRIENDLY MATERIALS AND PRACTICES IN THE FUTURE.

Q: How CAN CUSTOMERS CONTACT ESHAKTI FOR SUPPORT?

A: CUSTOMERS CAN REACH ESHAKTI THROUGH EMAIL, PHONE, OR LIVE CHAT FOR ANY INQUIRIES OR SUPPORT NEEDED.



QI ARE THERE ANY RECENT DEVELOPMENTS IN ESHAKTI'S BUSINESS MODEL?

A: ESHAKTI IS FOCUSING ON ENHANCING ITS ONLINE PRESENCE AND IMPROVING WEBSITE FUNCTIONALITY TO BETTER SERVE ITS
CUSTOMERS.

QI WHAT CHALLENGES IS ESHAKTI FACING IN THE CURRENT MARKET?

A: ESHAKTI FACES CHALLENGES SUCH AS SUPPLY CHAIN DISRUPTIONS, INCREASED COMPETITION, AND CHANGING CONSUMER
PREFERENCES IN THE FASHION INDUSTRY.

Q: CAN CUSTOMERS RETURN ESHAKTI PRODUCTS EASILY?

A: WHILE ESHAKTI OFFERS A RETURNS PROCESS, SOME CUSTOMERS REPORT DIFFICULTIES, SUGGESTING THAT IMPROVEMENTS IN
THIS AREA COULD ENHANCE THE OVERALL SHOPPING EXPERIENCE.

QI How DOES ESHAKTI DIFFERENTIATE ITSELF FROM OTHER FASHION RETAILERS?

A: ESHAKTI DIFFERENTIATES ITSELF THROUGH ITS FOCUS ON CUSTOMIZATION, ALLOWING CUSTOMERS TO TAILOR THEIR
CLOTHING TO THEIR SPECIFIC MEASUREMENTS AND STYLE PREFERENCES.

Is Eshakti Still In Business

Is Eshakti Still In Business

Related Articles

* job you can get with a business degree
¢ jobs for business marketing deqree

e jedi business back to your drinks

Back to Home


https://crm.vitalia.com.mk/business-suggest-019/is-eshakti-still-in-business.pdf
https://crm.vitalia.com.mk/business-suggest-019/job-you-can-get-with-a-business-degree.pdf
https://crm.vitalia.com.mk/business-suggest-019/jobs-for-business-marketing-degree.pdf
https://crm.vitalia.com.mk/business-suggest-019/jedi-business-back-to-your-drinks.pdf
https://crm.vitalia.com.mk

